Hocking Hills Tourism Association

Tourism Marketing Grants Program
The Hocking Hills Tourism Association continuing Marketing Grants Program is for events and programs which align with HHTA’s mission: to promote the growth of responsible tourism through marketing strategies and programs that balance economic growth with the need to preserve the natural and cultural heritage in the Hocking Hills Region. 

The HHTA Marketing Grants Program is designed to promote the marketing of special events and programs that will bring visitors to the Hocking Hills.  Funds are available to non-profit tourism attractions and non-profit organizations sponsoring special events and programs in Hocking County. 
A non-profit organization is limited to applying for one tourism marketing grant per event per calendar year.  

It is the responsibility of the non-profit organization to state how they determine whether their event will result in a visitor staying overnight or extending their stay in the Hocking Hills and increased spending in all facets of the tourism industry.  The non-profit organization must also state how the event will promote a positive image and increase visibility of the region’s attractions, culture and heritage.
Tourism Marketing Grants will be awarded on a competitive basis, with primary consideration given to applications which:

· Promote events and programs that will result in overnight stays or extended stays in the Hocking Hills by travelers.
· Increase visitor spending in all facets of the tourism industry, including lodging, shopping, dining and attractions.

· Promote a positive image and increased visibility of the region’s attractions, culture and heritage.
Guidelines

Any non-profit organization is eligible for a grant under the following guidelines:
· Grant funds must be used for marketing. Marketing is defined as follows:

Advertising

Brochure printing

Brochure distribution (mileage reimbursement is not allowed)
e-marketing (the development and hosting of a web site does not qualify)
Public Relations (existing clerical staff issuing press releases does not 

qualify)

· Priority will be given to projects which will result in travelers staying overnight or extending their stay in the Hocking Hills
· Funding will not be awarded for more than 50% of the marketing portion of the budget for the event/project specified in the grant application. An overall budget is required as part of the application for a marketing grant for the fiscal year(s) the event or program will take place.
· Organizations may submit applications for more than one project, but they must be submitted on separate forms with the overall budget attached to each application.
· Applicants must have a fiscal agent – an incorporated, nonprofit, tax-exempt organization - that provides administrative and financial services.  The fiscal agent accepts responsibility for administering the paperwork and project funds throughout the grant process.

· Applications may include relevant support materials.

Grant Process

· There are two grant cycles.  The first grant application cycle deadline will be February 28, each year and the second grant application cycle deadline will be July 31, each year.

· The maximum amount of a HHTA Tourism Marketing Grant is $1,500.
· All completed application forms and support materials must be in the HHTA offices by the deadline dates of February 28, each year or July 31, each year.  All applications must be delivered to HHTA at 13178 St. Rt. 664 S, Logan, Ohio, 43138 by noon on the day of the deadline. Applications may also be delivered electronically to amartin@explorehockinghills.com by noon on the deadline date.
· The HHTA Grant Review committee has the responsibility of awarding all grants; with final ratification from the HHTA Board of Trustees.

· An award summary letter will be sent to all applicants.
· HHTA will deliver a payout schedule to the successful non-profit organization applicant.
· Upon approval of the grant application, the applicant will be provided with a Grant Agreement. Upon receipt of the executed Grant Agreement (signed and returned to HHTA) two-thirds (2/3) of the approved grant will be paid out to the applicant.

· Applicants are required to provide measurable results of the marketing plan for the event or project in the Final Report. Steps must be taken to obtain performance data for completion of the Final Report.

· The remainder of the grant will be paid out within 30 days of receipt of the Final Report. Final Reports are due within 90 days of the completion of the event or project.

· If an applicant does not deliver a Final Report (which includes the information stated in Grant Process Bullet Point 8) to HHTA on or before the 90th day after the event/program, HHTA will consider this to be a material breach of the contract between the Hocking Hills Tourism Association and the non-profit organization.  The applicant will forfeit the final third of the tourism marketing grant. In addition, the non-profit organization will be ineligible to apply for another tourism marketing grant from HHTA until the non-profit organization has provided HHTA with an acceptable Final Report.
If you have any questions or comments, please contact:

Audery Martin
Deputy Director

Hocking Hills Tourism Association

13178 St. Rt. 664 S

Logan, OH 43138

amartin@explorehockinghills.com  
740-385-2750

